
Get the playbook → 

Playbook: App Store Optimization
Improve your mobile game’s app store creative to boost downloads.

Step 1: Icon design comparison
Your app icon is often the first
impression people have of your game.
Choose the version that stands out.

Step 2: Preview video validation
Test your game’s preview video to
see which elements excite – or
turn off – potential players.

Step 3: Screenshot order test
Screenshots are your game's
visual sales pitch. Find the optimal
order for maximizing installs.

Step 4: App description test
Test different copy angles
(feature-led, emotion-led, etc.)
to learn which converts better.



Get the playbook → 

Playbook: Game Concept Validation
Test your art direction, mechanics, and more before committing dev resources.

Step 1: Competitive research
Learn what players already love,
hate, and wish existed in your
genre to uncover opportunities.

Step 2: Mechanics validation
Validate which core mechanic
combinations resonate before you
commit engineering resources.

Step 3: Visual style exploration
Identify which visual direction
appeals to your target audience
before you brief your art team.

Step 4: Feature preference ranking
This test prioritizes your feature
backlog using real player preferences
rather than internal assumptions.


